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"Fremont Restaurant Week increased our brand
awareness and attracted customers who had not
previously visited our cafe. Many of these new
customers expressed enthusiasm for our Restaurant
Week specials and ambiance and indicated they
would return in the future. This event helped us
expand our customer base and build stronger
relationships within our community."

                                  -Gurpreet and JR, Hops & Beans

"The Restaurant Week exclusive tasting course was
sold out immediately and new availabilities were
picked up within minutes. We want to elevate
Fremont's fine dining scene and we are happy that
more people got to experience SOHO during
Restaurant Week."

                          - JJ, Owner @ SOHO Modern Japanese

Mercury News (5,347,931 unique monthly visitors)

Tri-City Voice (2,834 unique monthly visitors + 25,000 print)

Eater SF (815,934 unique monthly visitors)

142,251 Facebook accounts reached

Restaurant Survey Results

page visits on
www.fremontrestaurantweek.com190,766

Partnered with 5 local foodie influencers to
promote Restaurant Week

Over 4x average click through rate, reached over
13,000 individual Fremont neighbors on Nextdoor

Digital Reach and Media Coverage

By the Numbers:

https://www.mercurynews.com/2023/03/14/restaurant-weeks-in-fremont-oakland-feature-270-plus-dining-deals-special-menus/
https://tricityvoice.com/03-14-23-articles/
https://sf.eater.com/2023/3/17/23644973/san-jose-karimi-restaurant-lawsuit

